
Or..
Why any retailer viewing mobile 

shopping as a fad is in real trouble

MOBILE:

The ñSales Drainò Antidote!

http://www.businessbymouse.com/


Your  Wake Up Call!

ñIf your customers are engaged in the mobile world and you ARE NOT, 

chances are they are visiting your COMPETITORSômobile sites using 

their mobile devicesò

6 REASONS Why They Need To Visit YOUR MOBILE SITE instead

1. Mobile Context ïClickable TELEPHONE numbers and links, 

making calling your business a one-touch task

2. Location MapsïGreat aid to locate your business

3. Instantly ViewableïYour Products & Services Listings (ex. 

Menus), are always available

4. Target MarketïHighly customizable to your businessô location

5. Cost EffectiveïYou can become mobile optimized quickly and 

very inexpensively

6. Effective MarketingïEarly adopters will reap the benefits that are 

there for the taking



Whatôs The Mobile Story?

THE REAL ñREALITYò SHOW

YOU: ñIôm just convincing myself that my business needs a regular website, 

now youôre telling me some thing about a ñMobile Website?òIôm confused, this 

is too much all at onceò.

ÅFACT #1: Like the Internet before it, Mobile Technology is establishing itself 

as a MAJOR player in the Marketing Arena, with or without your permission 

and whether you understand it or not.

ÅFACT #2: Your competition is realizing or soon will realize the significance of 

Mobile Marketing and may well be putting into place a mobile marketing 

campaign that could very well BURY your business unless you adapt.

ÅFACT #3: You donôt have to become a MOBILE MARKETING EXPERT in 

order to benefit from the technology. It can all be done for you and quite 

inexpensively to boot. The best part is, within a few days, your business can 

be attracting new Prospective CLIENTS and/or CUSTOMERS you may not 

have believed even existed just an hour ago! 

Next: My Father-In-Lawôs Story 



Mobile Marketing Meets 

The ñBig Numbersò
Hereôs where the rubber meets the road. (At least, this is where my 

father-in-law, who owns a Baltimore beauty supply distributorship, 

balked). His ñMarketing Techniqueòfor the last 35 years consisted 

of cold-calling on new salons and hair-stylists to drum up sales.  

IN HIS WORDS:ñSon, I know the internet exists, thatôs it, and as for 

mobile technology, well, I have a cell phone only because they make 

one with theñBig Numbersò.

I resisted cracking up and was able to blurt out, ñthatôs the beauty of this 

ñLocal Mobile Marketingò, you donôt even have to have a cell phone or 

know how to turn a computer on. All that really matters is, your business 

sees an increase in new leads EACH MONTH, without you cold calling 

them and you donôt have to pay through the nose for the serviceò.

As scary as this was for him, he listened and trusted me, now his 

business is receiving calls from people who tell him that they never knew 

his business even existedhere in Baltimore! Thatôs Local Marketing. 

VISIT HIS MOBILE SITE: Maryland Hair Care

http://www.haircaremd.net/


Local Mobile Marketing ï
The Made For Small Business Solution

Large Companies like Best Buy and Amazon are already 

cashing in on Mobile Marketing. What are YOU waiting for?

3 Quick Mobile Facts
V 4 Billion people already have a 

mobile phone

V Google receives more searches on 

mobile than desktops in developing 

markets.

V Mobile will soon have MORE reach 

than TV, radio or the Internet in the 

developing world.

3 Local Mobile Facts (2010)
U One out of every three search queries 

on mobile have Local Intent (according 

to Google)

U Users are finding locations, addresses, 

directions, and are using Click To Call

in their local searches 

U Click-To-Call phone numbers in mobile 

ads saw a 5-30% increase in usage

Are You Starting To See The Possibilities For Your
Business Yet?   

By now, most people who use cell phones, know what a Smartphone is. You have

probably had an iPhone for years. The question is: Did you know that the rapid

development in smartphones is creating BETTER THAN IDEAL circumstances for small

business owners to drive sales to their LOCAL businesses?



ñMobile Is The Answer On 

Everythingò
In Feb. 2010, Eric Schmidt, the CEO of Google said:

ñMobileis pretty much the answer on everything. Anything Google

creates from here on out will be first placed on the mobile

platform and THEN be worked around the desktopò.

Marketers know exactly what that means. Google has a habit of 

putting their money where their mouth is. They originated the 

Android Operating System. Think of Android as the ñWindows 

95ò of the mobile world. Just getting started, but already pretty 

good. 

September, 2010 marked the first month that Android powered 

smartphones outsold the immensely popular iPhone and iPad 

systems. 

Was that a sign of things to come? 



Part I: Why Should You Listen 

To Google?
Technically, you donôt have to, but any business owner wanting to survive in this 

NEW techno era should pay close attention to companies who are not only 

making a living in that field, but are systematically dominating their competition.  

HERE ARE SOME FUN FACTS

ÅAlmost 1/3 of smartphone users who search for LOCAL businesses 

via mobile end up VISITING or CALLING the location

ÅApproximately 1 in 3 Android and iPhone owners discovered at least 

2 new businesses in the first quarter as a result of using the LOCAL 

SEARCH on their phone.

ÅThe most popular types of information being searched for is 1. an 

address 2. more information on a local business and 3. a 

telephone number for a local business



Part II: Why Should You Listen 

To Google?
MORE GOOGLE FUN FACTS

ÅGoogle has seen a 500% growth in mobile search from 2008 to 

2010 and a 67% increase in mobile queries in the last quarter 

alone.

ÅJuniper research predicts that location-based local search

and information services will be used by nearly 1.5 billion mobile 

users by 2014.

ÅMobile has the broadest reach. Mobile already reaches 4.8 

billion vs. the internet with 1.7 billion

ÅMobile has a 5 times BETTER Sales Conversion rate than the 

internet 

ÅFinally, Purchase Intent is at least DOUBLE for mobile users 

versus internet users. (Purchase intent simply means they 

conducted the search with the INTENT to purchase something).

éSMARTPHONES ARE BECOMING MAINSTREAM!



Is Local Mobile Marketing 

Suitable For Your Business?

I had to ask this, for the reality is, it could be quite confusing to a 

small business owner. Once while on a B2B call with such an owner, 

I was told:

ñMarketing is for large corporations like Coca-Cola and Wal-Mart

that can afford it. We earnour customers with good serviceò. 

We werenôt even talking about MOBILE MARKETING then!

The truth is, Mobile Marketing is ESPECIALLY well suited to small 

businesses willing to take advantage of this mobile business 

tsunami that the rapid Smartphone development is bringing. 

It is so well-suited that it is quickly becoming ESSENTIAL for 

businesses, large and small alike.



4 Problems Your Small Business 

Face In 2010 & Beyond
ÅYour Small Business needs MORE LEADS

ÅThe strategies you have been employing (Yellow Pages, Classified Ads

etc.)   are no longer providing these leads

ÅThe current poor economy has your bottom line shrinking rapidly

ÅYour LOCAL competition is facing the same problems and is actively 

seeking remedies, including mobile marketing solutions

CHANCES ARE LIKELY THAT ANY EFFECTIVE FORM(S) OF

MARKETING WILL WORK WONDERS FOR YOUR BUSINESSô

CONTINUED VIABILITY

WHAT ARE YOUR OPTIONS?

Are you going to try to wait out the poor economy? The experts are 

saying that that could take 2 or more years. Can you survive that long?



5 Reasons You Must Go Mobile

ÅMobile is PORTABLEïPortable encourages consumption

ÅMobile is CONVENIENTïMost mobile consumers have their devices within 

reach at all times

ÅMobile is INSTANT GRATIFICATION ï1 of every 3 searches on mobile have 

local intent, they are looking for local businesses NOW!

ÅMobile is EFFECTIVEïThe most popular types of information being 

searched on mobile are Local Addresses, More Information about a Local 

Business and most importantly, that local businessesô TELEPHONE number

ÅMobile pays DIVIDENDSïAlmost 1/3 of Smartphone users who searched 

for Local Businesses via mobile ended up VISITING or CALLING the business 

they eventually located. This is HUGE!

WHAT MUST YOU DO ABOUT THIS???

In 2 words: GO MOBILE, YESTERDAY!
( Okay, that was 3 words, but you DOget the point, donôt you? 

Look, if my father-in-law, who doesnôt even have a computer at his 

place of business, went mobile, ANYONE CAN!)



What Does Going Mobile Mean?

Å Hereôs how the #1 site for the keyword 

ñBaltimore Pizzaò Shows up on the Apple 

iPhone 4. (Google organic search, on 10/31/10)

NOTE: (We could not find a Mobile Optimized 

website for them)

1. The logo told us it was Pizza Hut, but WHERE?

2. The Navigation Bar only showed ½ the links that 

were available, and not the IMPORTANT ½

3. No TELEPHONE number visible, a crucial error

4. No MENU visible, again a crucial mistake

5. No ADDRESS or even a link to a map visible

6. Lots of scrolling is required, just imagine how 

this looks on a much smaller non-Smartphone!

The LOCAL Pizza Hut Doesnôt Know, For Sure!

IS THIS BUSINESS MOBILE READY? HOW 

MUCH ARE THEY LEAVING ON THE TABLE?


