Go Mobile Or Get Leftt Behind

Or..
Whysany retailer viewing mobile
shoppingas a fad is in real trouble

Business®¥Mouse L
Local Mobile Marketers \k—


http://www.businessbymouse.com/

pNOBWLE
Your '\Wake Up Call!

Al f your customers are engaAREMNOT,

chances are they are visiting your COWPP ETD RS @Qdbife Sites using
their mobile deviceso

6 REASONS Why They Need To Visit YOUR MOBILE SITE instead

1. Mobile Context T Clickable TELEPHONE numbers and links,
making calling your business a one-touch task
Location Maps i Great aidite_locate your business
Instantiypviewablei»YourPredbicts & Services Listings (ex.
Menus);areralways available
Target Market 1 Highly customizabletoyurb usi ness o0 | . oca
Cost Effective I You can become mobile optimized quickly and
Ve INneExXpensively.
6rEffectiverMarketing tEarly adopters will reapithe benefits that are

there for the taking
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What o0s The MobiI

THE REAL AREALI TYOoO SHOW

YOU: i | jushconvincing myself that my business needs a regular website,
now youore tell i ng fnveo bsio nee YWiehbisn g eanbf cuuste
i s too much all at onceo.

AACT #1: Like the Internet before it, Mobile Technology is establishing itself
as a MAJOR player in the Marketing Arena, with or without your permission
and whether you understand it or not.

AACT #2: Your competition.is realizing or soon will realize the significance of
Mobile Marketing and may well De putting into place a mobile marketing

ign that could very WeII BURY4your business unless you adapit.

AACT #3: ¢ | MOBILE MARKETING EXPERT in
order to on s nology. It car )e done for you and quite
inexpensively to he best part is, within a feWmdays, your business can
be attra IENTS and/or CUSTOMERS you may.not
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Mobile Marketing Meets
The

Hereds where the rubber meet s t
father-in-law, who owns a Baltimore beauty supply distributorship,
balked). Hisih Mar ket i ng Toetbelasti3gyearsoconsisted
of cold-calling on new salons and hair-stylists to drum up sales.

IN HIS WORDS:A S0 n, I know the i1 nternet
mobile technology, well, | have a cell phone only because they make
one with the fiBBd Ngimids'mb e r s o .

\ I resi sted cracking up and was ab
| M fillboacVaobile MaoMletinh™e Ma v k d thavé tp bave acall phone or
know how to turn a computer on. All that really matters is, your business
sees an increase in new leads EACH MONTH, without you cold calling

them and you dondét have to pay th

As scary as this was for him, he listened and trusted me, now his
business is receiving calls from people who tell him that they never knew

VISIT HIS MOBILE SITE: Viarviemia S ei ey o

his business even existedh er e i n Bal tdcahMarketing.T h «
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http://www.haircaremd.net/

Local Mobile Marketing i1

The Made For Small Business Solution

Large Companies like Best Buy and Amazon are already
cashing in on Mobile Marketing. What are YOU waiting for?

By now, most people who use cell phones, know what a Smartphone is. You have
probably had an iPhone for years. The question is: Did you know that the rapid
development in smartphones is creating circumstances for small
business owners to drive sales to their LOCAL businesses?

3 Quick Mobile Facts 3 Mobile Facts (2010)

V 4 Billion people already. Qave a U One out of every three search queries
mobile phone . on mobile have Local Intent (according
to Google)

U Users are finding locations, addresses,

& directions, and are using Click To Call

eir local searches

Busmess Yet’P :




NMobi |l e | s The
Everythingo
In Feb. 2010, Eric Schmidt, the CEO of Google said:

n Mo bis pretty much the answer on everything. Anything Google
creates from will be placed on the mobile
platform and be worked aroundthed e s kt op o

Marketers know exactly what that means. Google has a habit of

putting their money where their mouth is. They originated the

Android Operating System. Thi nk of Androi d as
Qom0 he mobgle world. Just gett]

ked the first month that"Android powered_.
)imensely popular iPhonéand iPac
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Why Should You Listen
To Google?

Technically, you dono6t have t o, but an
NEW techno era should pay close attention to companies who are not only
making a living in that field, but are systematically dominating their competition.

HERE ARE SOME FUN FACTS

AAlmost 1/3 of smartphone users who search for LOCAL businesses
“w.via mobile end up VISITING.or CALLING the location
AAppreximately 1 in 3 Android and iPhone owners discovered at least
2 new businesses in the first quarter as a result of using the LOCAL
SEARCH on their phone.

Arhe most popular types of information belng searched foris 1. an
address ~ more information on a local business and =..a
telephone number for a local business



Why Should You Listen
To Google?

MORE GOOGLE FUN FACTS

AGoogle has seen a 500% growth in mobile search from 2008 to
2010 and a 67% increase in mobile queries in the last quarter
alone.

AJuniper research predicts that location-based local search
and information services will be used by nearly 1.5 billion mobile
users by 2014.

AMobile has the broadestreach. Mobile already reaches 4.8
billion vs. the internet with 1.7:billion

AMobile has a 5 times BETTER Sales Conversion rate than the
internet

AFinally, Purchase Intent is at least DOUBL E*er mobile users
versus internet users. (Purchase intent simply means they
conducted the search with the INTENT to purchase something).



Is Local Mobile Marketing
Suitable For Your Business?

| had to ask this, for the reality is, it could be quite confusing to a
small business owner. Once while on a B2B call with such an owner,
| was told:

AMar keting I s for doerCglaandWal-Maotr at i on
that can afford it. Weearnour customers with goo:«

We wer enot ‘eveMOBiILE MARKEBTYNGdhbnd u t

Mobile Marketi PECIALLY well suited to small
bu e advantag Qs mobile business
tsunamithattne rapid Smartphone development is bringing.

s q lickly becoming .



4 Problems Your Small Business
Face In 2010 & Beyond

AYour Small Business needs MORE LEADS

AThe strategies you have been employing (Yellow Pages, Classified Ads
etc.) are no longer providing these leads

AThe current poor economy has your bottom line shrinking rapidly

AYour LOCAL competition is facing the same problems and is actively
seeking remedies, including mobile marketing solutions

CHANCES ARE LIKELY THAT ANY EFFECTIVE FORM(S) OF
MARKETING WILL WORK WONDERS FOR YOUR BUWUSSNENSE

CONTINUED VIABILITY

WHAT ARE YOUR OPTIONS?

ArENOGURGBINGNONIVAGCAWAIROULIIINE POOr. economy? JhEEXPEris are
peaig tat that CoulU Take2e0TaIBIENEArSHEENyoU survive thatlong?



5 Reasons You Must Go Mobile

AMobile is PORTABLE i Portable encourages

AMobile is CONVENIENT i Most mobile consumers have their devices within

reach at

AMobile is INSTANT GRATIFICATION i 1 of every 3 searches on mobile have
local intent, they are looking for local businesses

AMobile is EFFECTIVE i The most popular types of information being

searched on mobile are : about a Local
Business and most I mportantl vy, tomoa't | O
AMobile pays DIVIDENDS isAlmost 1/3 of Smartphone users who searched

far L ocal Businesses via mobilé &nded up or the business

hey"®ventually located. This is HUGE
YOLU DO'ABOUN S??27?

14: GO MOBILE, YESTERDAY! .
DO g e : R o6t

ook, if my father-in-l a w, W ’ even have a
place of business, went mobile,

-
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What Does Going Mobile Mean?

The LOCAL Pi zza HuRordmles not

A Her eds #Hlsite far theekeyword
nBal t i mor Shows upzouz thetApple
iIPhone 4. (Google organic search, on 10/31/10)

(We could not find a Mobile Optimized
website for them)

The logo told us it was Pizza Hut, but WHERE?

mlne Navigation Bar only shoWed % the links that
Werekawvailable, and not the IMPORTLGANT %2

=

IS THIS BUSINESS
MUCH ARE THEY LEAV




